


HELLO. MY NAME IS TAMMY.

| WAS BORN AND RAISED IN OHIO. I'VE ALSO
LIVED IN TAIPEI AND BERLIN. I LOVE MINIATURE
THINGS AND I'M A GEEK ABOUT DESIGNERLY
THINGS LIKE CLARITY, PRECISION & EFFICIENCY.



DEVICE LAUNCH

VIP/INFLUENCER KIT

CLIENT: SAMSUNG

CONCEPT SKETCHES

FINAL VIP KIT
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NYFW FASHION SHOW

CLIENT: FRITO-LAY
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FATHER'S DAY

IN-STORE DISPLAY

CLIENT: FRITO-LAY

CONCEPT SKETCHES
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ABSOLUT PRIDE

IN-STORE POS

CLIENT: PERNOD RICARD

BOTTLE RECIPE HANGTAG

‘re

Sean to learn how we

A amplifying voices_ln the
LGBTQ+ community.

TABLE TENT

1 CASE BIN DISPLAY

KEY VISUAL / POSTER

ABSOLUT
BLOODY MARY

12 Parts Absolut Vodka

5 Parts Tomato Juice

4 Dashes Hot Sauce

Y Part Worcestershire Sauce
Y Part Leman Juice

1 Pinch Ground Black Pepper
1 Pinch Garlie Saly

1 Wedge Lemon

1 Stiek Celery

HOW T0 Mix

Fill g mixing glass with ice
cubes. Add qf) ingredients,
Stir and pour info g highball
9lass, Garnish with a lemeon
wedge and g celery stick,

ABSOLUT
(OSMO

1% Parts Absolut Citrgn
% Part Tr iple Sec

¥ Part Lime Juice

% Part Crnnberry Juice
TTwisiOrungeZo:l

HOW TO Miy

Fill o shaker with

ice cubes. Adg all
ingredients, Shoke and
strain inte a co cktail
glass, Garnish withan
orange zest twist,




INTRODUCING

THE WORLD'’S BEST SPORT BRAS

CLIENT: VICTORIA'S SECRET
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THE WORLD'S BEST

SPORT
BRAS

MAXIMUM SUPPORT

THE WORLD'S BEST
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PRODUCT OFFERING & STYLE GUIDE
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MANNEQUIN DESCRIPTOR SIGNAGE
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FARMER'S MARKET COLLECTION

INFLUENCER EVENT

AUGUST17, 2019

Baby Kale with Roasted Spiced Apples,
Candied Pecans, Crispy Shallots, Toasted Pepitas
and a Citrus Honey Vinaigrette

Elderberry brined Pork Loin with Blackberry
Scotch Gastrique, Charred Rainbow Swiss Chard
with a Root Veggie Puree

OCKTAIL RECIPE CARD - LavenderSanted e reamwit
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FRRMERS

White Peppercorn Anglaise and Chocolate Streusel

INSPIRED BY THE
FRRMERS WARKET coLLECTI0N
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INFLUENCER CONTENT
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SUPER MARIO MAKER 2

EVENT ACTIVATION

CLIENT: NINTENDO

PHOTO OP AREAS
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MOBILE EVENT VEHICLES
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THE ONLY WAY TO DO

The Ohio State University o,
B.S. Industrial Design Victoria’s Secret

Senior Graphic Designer

cohmbus oo Design Central EXPRESS

: | Desien Axi Product Designer Graphic Design Manager MonkeyTag Samsung (SEA)
: Prod efl[%n- - § : ; Graphic Designer Senior Manager

: rocuet Besiener é Bath & Body Works ; ;

The Marketing Arm

Is TO LOVE WHAT YUU DO !Droduction st /E\ssociate Creative Director

Design requires a persistent drive
and passion to constantly learn, challenge,

and create emotional experiences through a 2001 2006 2007 2008 2010 2014 2015 2017 2023
visual language. It thrives with curiosity
and collaboration, and survives through
innovation and precision.

THIS IS WHY | LOVE DESIGN. Adobe CC MS Office
, InDesign Outlook
I'D LOVE TO HEAR YOUR THOUGHTS. s e

Photoshop Excel commmm—

@ @ After Effects e Power Point  eom—


http://www.linkedin.com/in/tammyhuang
http://www.tammyhuangdesign.com
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